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Supplementary Table S1 Psychometric Items for Main Constructs
	Statement
	Theorized Construct
	Mean
	SD

	*I expect to adopt e-commerce for shopping.1
	Intention
	3.24
	1.11

	*I want to adopt e-commerce for shopping. 1
	
	3.29
	1.12

	*I intend to adopt e-commerce for shopping. 1
	
	3.29
	1.08

	I think that e-commerce is useful. 1
	Direct Measures of Attitude
	3.95
	0.98

	I think that using e-commerce is a wise thing to do. 1
	
	3.69
	0.99

	I think that using e-commerce is beneficial. 1
	
	3.69
	1.05

	*Shopping online will save my time. 1
	Indirect Measures of Attitude
	4.12
	1.10

	Saving time is important or unimportant for me.2
	
	4.41
	1.93

	Shopping online will offer me more variety. 1
	
	3.42
	1.16

	Being offered more varieties is important or unimportant to me. 2
	
	4.30
	1.76

	*Shopping online will be more convenient for me. 1
	
	3.66
	1.10

	Being offered convenience is important or unimportant to me.2
	
	4.46
	1.68

	*If I shop online, I’d be making less effort to fulfill my needs.1
	
	3.55
	1.08

	Making less effort to fulfill my needs is important or unimportant to me. 2
	
	4.28
	1.49

	If I shop online, I’d be able to give more time to my tasks other than shopping.1
	
	3.75
	1.11

	Giving more time to my tasks other than shopping is important or unimportant to me. 2
	
	4.48
	1.59

	*People who are important to me think that I should use e-commerce to save time.1
	Direct Measures of Perceived Norms
	3.03
	1.12

	*People who are important to me advise me to use e-commerce to save time. 1
	
	3.04
	1.15

	*People who are important to me think that using e-commerce is wise. 1
	
	3.28
	1.11

	My parents/spouse think that I should use e-commerce for shopping. 1
	Indirect Measures of Perceived Norms
	2.68
	1.10

	My parents’ opinions are important or unimportant to me. 2
	
	4.53
	1.74

	*My close friends think that I should use e-commerce for shopping. 1
	
	3.14
	1.16

	My close friends’ opinions are important or unimportant to me. 2
	
	4.23
	1.52

	People I know use e-commerce for shopping.1
	
	3.77
	0.97

	It is important or unimportant for me to do what people I know are doing. 2
	
	3.81
	1.46

	*It is difficult for me to use e-commerce for shopping. 1
	Direct Measures of Personal Agency
	3.70
	1.03

	*It is my decision whether or not to use e-commerce for shopping. 1
	
	4.03
	1.14

	*It is easy for me to use e-commerce for shopping. 1
	
	3.78
	1.10

	If I want to use e-commerce for shopping, my parents/spouse will stop me. 1
	Indirect Measures of Personal Agency
	3.61
	1.21

	It will be easy or uneasy for me to adopt e-commerce if my parent/spouse will stop me. 2
	
	3.60
	1.45

	If I want to make an online purchase, I will face difficulties. 1
	
	3.37
	1.19

	It will be easy or uneasy for me to adopt e-commerce if I will face difficulties. 2
	
	3.61
	1.44

	The decision to shop online or to shop traditionally is up to me. 1
	
	3.99
	1.14

	If online retailers are not delivering in my area, I would still be able to shop online through someone else. 1
	
	3.20
	1.26

	I am more inclined towards online shopping when there are discounts offered by online retailers. 1
	
	3.62
	1.13

	*I know online retailers.1
	Knowledge of E-commerce
	3.50
	1.21

	*I know how to shop online. 1
	
	4.14
	1.08

	*I know different modes of transacting online. 1
	
	3.98
	1.09

	*I know of online retailers who deliver in my area. 1
	
	3.62
	1.19

	*I possess mediums through which I can make an online purchase. 1
	Environmental Constraints
	4.00
	1.18

	*I have consistent internet access. 1
	
	4.09
	1.12

	*I have made an online purchase in the last six months.
	Behavior
	Yes (53%) No (47)

	*Items were retained in the final scale.
1Items were measured using a five-point Likert scale
2Items were measured using a seven-point Likert scale
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Supplementary Table S2 Polychoric Correlation Matrix of Final Scales for Convergent and Discriminant Validity
	ITEMS
	USE
	INT1
	INT2
	INT3
	ATT1
	ATT2
	ATT3
	NORM1
	NORM2
	NORM3
	NORM4
	AGENCY1
	AGENCY2
	AGENCY3
	KNOW1
	KNOW2
	KNOW3

	USE
	1.00
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	INT1
	0.34
	1.00
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	INT2
	0.32
	0.74
	1.00
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	INT3
	0.29
	0.75
	0.80
	1.00
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	ATT1
	0.08
	0.38
	0.40
	0.38
	1.00
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	ATT2
	0.17
	0.46
	0.54
	0.48
	0.63
	1.00
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	ATT3
	0.05
	0.23
	0.26
	0.24
	0.33
	0.48
	1.00
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	NORM1
	0.19
	0.27
	0.39
	0.33
	0.23
	0.40
	0.39
	1.00
	 
	 
	 
	 
	 
	 
	 
	 
	 

	NORM2
	0.12
	0.23
	0.23
	0.31
	0.12
	0.27
	0.28
	0.76
	1.00
	 
	 
	 
	 
	 
	 
	 
	 

	NORM3
	0.14
	0.35
	0.33
	0.35
	0.29
	0.41
	0.31
	0.59
	0.68
	1.00
	 
	 
	 
	 
	 
	 
	 

	NORM4
	0.10
	0.31
	0.35
	0.38
	0.25
	0.35
	0.27
	0.55
	0.51
	0.47
	1.00
	 
	 
	 
	 
	 
	 

	AGENCY1
	0.19
	0.23
	0.27
	0.24
	0.36
	0.29
	0.08
	0.08
	-0.02
	-0.01
	0.09
	1.00
	 
	 
	 
	 
	 

	AGENCY2
	0.18
	0.25
	0.35
	0.27
	0.33
	0.31
	0.18
	0.18
	-0.01
	0.11
	0.14
	0.50
	1.00
	 
	 
	 
	 

	AGENCY3
	0.25
	0.32
	0.36
	0.29
	0.34
	0.37
	0.21
	0.22
	0.09
	0.13
	0.18
	0.84
	0.52
	1.00
	 
	 
	 

	KNOW1
	0.20
	0.28
	0.32
	0.33
	0.26
	0.38
	0.12
	0.29
	0.22
	0.26
	0.26
	0.23
	0.24
	0.34
	1.00
	 
	 

	KNOW2
	0.21
	0.30
	0.29
	0.24
	0.44
	0.31
	0.18
	0.11
	0.03
	0.02
	0.02
	0.39
	0.34
	0.41
	0.40
	1.00
	 

	KNOW3
	0.16
	0.30
	0.28
	0.27
	0.31
	0.29
	0.08
	0.12
	0.09
	0.11
	0.13
	0.31
	0.27
	0.36
	0.53
	0.68
	1.00



